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DERJERS

INTERNATIONAL

Axel Poessy (AP): Derjers refined formulas hold a track

record in servicing specialty hair care and hair loss clinics for over
40 years, and have set the industry standard for the finest hair and — i
scalp care products available. Today, our signature line Rejuvé3 is o Z el slofet Ful o 4FSS distd AUk s
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the #1 dermatologist recommended solution for thinning, damaged
hair - proudly manufactured in Michigan.

AP: The Derjers International story is actually quite unique.
The year 2005 marked a paramount turning point for the proven

formulas, when a pro-basketball player was compelled to invest AP: Derjers International= SE 8t QALE 74X 1D AcCt. 8
into t'h'e products that e'nded his 8-year search Fo a di'stressin’g scalp H7F S0 2ME DMS sld T2 =ML M Ee &}
cgndltlon, 'thereby helpl'ng others find comforting hair soh'ltlons = 8 5 AbZo| EXIE sFHA 20050 Dol MatH S
with effective results. With new owners on-board, the Derjers name aral =104 R Bt ol= o =
was born and the first Latin & African American manufacturer in NOlStACh =22 21 2 27 Derjers®t 01§22 M &l

the U.S. was established. Bjoirtod ol o S&2 MElSHRlct

Drawing upon its new diversity infrastructure and relying CI2tSH 512t E25H XA S HIEHS Z 5|0 2|4
on the wealthy knowledge base of its multicultural team, our S 25l H|22 M £ U AZS 0EQ D AME
innovative firm saw the benefits of making the products accessible 2 Q19| AFAIZ T|= EHAISH of0|C|0]E M MAIMoZ =
to the public at a fraction of the cost of a hair clinic visit. Its 2 oloy|7 ol= glE/Ol# T LH =|CH A|XRFO| = o] A| A}
iconoclastic owners brought fresh ideas and creativity to address S @27 U= stEinpin ol= o Ao AlZel SelAE
the ever-emerging Latino market-a sector of the hair care industry of #0i St Derjers International 2 =|Ate| 7| ko] =/ o
booming globally-and the nation’s largest ethnic group, African KA 07]= 4009 7HX| 2| x| 2 M 2F BHAl S 0| 835101 o
American consumers. Derjers International is proud of its roots 015t 5| 0] 2F Sl o of &, x|2et 2e|S siF 1 ct
and honored to offer over 40 therapeutic compositions, as well
as methods, to normalize skin for the prevention, treatment, and
management of even the keenest hair and scalp conditions.
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AP: Your readers that stock Derjers products know we provide o 2|7} CIE AMAIR XHH 5| = F| Ao AMZES MASE
them w'ith world-class hai? care that sets them.apart ffom thfr T 9lch= 742 o Zolch 3|0] EBEME X Zo|L} Bt
competition. Whether their chent§ dem.and rejuvenating hair AME e st =x) o] ME S AnjoHoA He 2
treatments, hair loss products, or intensive scalp care, we offer our ’
friends in the OTC industry the solutions they require, including: ote &S Mot thent €2 £5:48 7H A floh
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Company name: Derjers International
Address: 18901 Kelly Road, Harper Woods, M| 48224-1061
Manufacturing Facilities: 15125 Harper Ave, Detroit, M| 48224
Contact Number: 313-887-5184 or toll-free 877-405-7964
Contact Email: info@derjers.com
Website: www.derjers.com
Years in business: Since 2005

o Our signature line: Rejuvé3 3-Step Hair & Scalp System

o The Rejuvé3 Hair Care Collection

o Rejuvé3 Refining Daily Nourishment

« Rejuvé3 Renourishing Leave-in Conditioner

+ Rejuvé3 Replenishing Finishing Oil

» Rejuvé3 Reconditioning Light Hair Dressing

o Precision 30-Day Hair Loss Kit

o A roster of specialty topical scalp applications for the relief of
itching, redness, flaking, scaling and general discomfort associated
with acute skin disorders such as seborrheic dermatitis, psoriasis,
tinea (ringworms), scalp acne, inflammation and more.

OTC: What makes your hair care line different than others?

AP: The secret is in the scalp. Our products are not only the finest
chemical-free treatments available, but are also designed to create
the optimal hair growth environment by targeting the scalp.

Many hair products can work against the natural balance
and condition of hair, stripping away its vital cermide moisture
barrier required for optimal hair health and growth, and may lead
to bothersome scalp difficulties..
show that hair loss is mostly caused by:

1. Excess sebum and debris that clog scalp pores and inhibit
growth, causing hair loss rate to surpass speed of new growth.
2. Insufficient scalp blood supply and hair root malnutrition.
3. Increased DHT levels, treatable by hormone therapy only.

Notice the importance of caring for your scalp and the
consequences of overlooking these roots. Clearly, the secret to
healthy hair is in the scalp.

Now you can see why our distinguished products have
proven effective for decades! In unclogging pores by removing
dead skin cells and bacteria, they treat hair safely and effectively,
indulging thirsty hair with natural oils, vitamins and proteins,
while restoring essential nutrients to each hair follicle. This proper
care improves scalp health and hair growth stimulation, promoting
thicker, stronger and more luscious looking hair.

.even hair loss. In fact, studies

+ Signature line: Rejuvé3 3—Step Hair & Scalp System
* The Rejuvé3 Hair Care Collection:

e Rejuvé3 Refining Daily Nourishment

e Rejuvé3 Renourishing Leave—in Conditioner
+ Rejuvé3d Replenishing Finishing Oil

e Rejuvé3 Reconditioning Light Hair Dressing
*  Precision 30—Day Hair Loss Kit
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AP: To be honest, we are a
company without boundaries! This
has been an ongoing, rigorous
development process which I
am blessed to be a part of, and
with people who share our vision
and genuine interest to serve our
customers. This makes all the
difference in the world.

The essence of our success
stems both from the passion
and energy of our dedicated and
knowledgeable employees, and
our strength for what we value:
diversity and innovation. Anyone
who has worked with us can testify to that. We are delighted in
providing quality products and utilizing sound business practices
and ethical principles in all that we do.

AP: Posters, brochures, shelf-talkers, window displays, and
customizable stand-alone banners are available to our partners.

We conduct sampling programs in major markets,
coordinate in-store promotions with Derjers models interacting
to educate consumers, and help train store personnel. Our hair
modules have been reckoned as a plus to store owners and hair care
professionals.

AP: OTC distributors absolutely love our proactive approach in
promoting our brand. They largely benefit from our innovative
efforts to establish brand recognition and hands-on involvement in
industry events.

In order to make our product line easily accessible and
cost-effective to carry, we offer beauty store owners the opportunity
to re-order an inventory total as low as $400, when freight cost
is prepaid. We adhere to strict price guidelines to ensure that
suggested retail price is always the same at retail level, enabling
distributors to enjoy a 40% profit margin.

AP: Derjers takes an educative approach to all that we do. We are
firm believers that in helping people understand the causes of hair
issues such as hair loss, thinning or severe scalp conditions will not
only help women manage it in a more comfortable way, but also
serve to build trust in our products, giving them confidence in how
and why our formulas will help them. Therefore, we provide our
partners with an array of educational materials, hair modules and
training to achieve this purpose.
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—Manufacturer Profile

AP: The beauty industry has experienced an alarming increase

in the amount of clients searching for solutions to address hair
loss, thinning and over-processed, damaged hair. But, with an
overwhelming amount of hair care lines available today, clients
may find themselves questioning what to buy and who to trust.
Derjers has been blessed with the ability to offer formulas that
have been proven effective for over four decades and trusted by top
dermatologists, giving store owners the advantage of staying on top
of client needs. Our groundbreaking therapeutic compositions have
addressed the issues of hair loss and sensitive scalp conditions for
years, ensuring the success of hair care professionals worldwide.

AP: Yes! You see, Derjers is distinguished
for going extraordinary lengths to hire and
cultivate the most talented and passionate
people who value integrity and exude
positive energy.

We adopt an international
perspective and creative abilities to do
things different. In our world, one plus one
is not two, but rather ‘unlimited’ The passion, cohesive teamwork,
precision, and confidence with which we proceed is a result of the
‘New World’ method of conducting business that we employ.

Our noticeable culture is based on striving for excellence
and a genuine interest in helping clients, whereby our team is often
heard saying “Living the best days!” and “Receive without limits!”

Distinguished as a “change-ready” company of innovation
and empowerment, not only do we foster a diversity infrastructure,
but also employ the use of ‘flextime’ work policies in different
geographical locations, and applaud women opportunities in
the workplace where businesswomen lead several management
positions.

Today, Derjers confirms that where ethics and high
employee morale thrive, success seamlessly follows. It distinguishes
itself as an exemplary organization, being at the forefront of
innovation, striving to bring only the very best to its worldwide
consumers.

AP: By summer 2009, Derjers will be launching a nationwide new
advertising campaign to support the Rejuvé3 brand. We are excited
to have partnered with a home shopping group to promote our
premium line nationwide, which will prove beneficial to all OTC
stores carrying our exquisite line. orc
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